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Sun Life Financial is a leading international financial services organization providing insurance, wealth
and asset management solutions to individual and corporate Clients. Sun Life Financial has operations in a
number of markets worldwide, including Canada, the United States, the United Kingdom, Ireland, Hong Kong,
the Philippines, Japan, Indonesia, India, China, Australia, Singapore, Vietnam, Malaysia and Bermuda.
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37,000 26 countries 112,800

At the end of 2018. Includes Asia joint ventures.

Our strategy is focused on four key pillars of growth, where we aim to be a leader in the markets in
which we operate.

A Leader in A Leader in U.S. A Leader in A Leader in Asia
Insurance and Group Benefits global Asset through Distribution
Wealth Solutions Management Excellence in Higher

in our Canadian Growth Markets

home market



“The understanding
and compassion

[that Sun Life has]
shown has meant

so much to me.”

After complications from ankle surgery left her unable to work full-time, Sun Life U.S. Client, Doreen,
a teacher of 30 years, was able to return to the profession she loves. Working with Scott, a Sun Life
Vocational Rehabilitation Consultant, together they created a plan that in Doreen’s words gave her
“what she needed to get her life back.”

Doreen (left), with Sun Life employee, Scott Ferris (right), at our office in Scarborough, Maine. Creating moments that matter for our Clients.

Sy Helpiljg our C.lients achi.eve' lifetime financial
security and live healthier lives
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Financial Highlights

DELIVERING VALUE TO SHAREHOLDERS
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management described on pages 1-8 of this Annual Report represent non-IFRS financial measures. For additional information see Non-IFRS Financial Measures in our 2018 Annual Management's
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In 2018 Sun Life continued to demonstrate strong financial
performance across our four business pillars, and to maintain
a balanced risk profile. Growth momentum in each of our
business pillars contributed to strong performance against our
medium-term financial objectives. We grew both underlying
earnings per share and underlying return on equity, and
increased our common share dividend by 9%.

2018 was also a year that saw several macro forces

and strategic factors play out on the global stage — from
significant geopolitical, market and economic uncertainty, to
continued digital disruption and evolving Client expectations.
We believe our Client centric strategy has been an important
factor in allowing us to achieve total shareholder returns that
outperformed industry peers in North America and globally
on a one-, three- and five-year basis, although the absolute
return for 2018 was below our long-term expectations.

Your Directors are confident in the direction management is
moving Sun Life forward to achieve our ambition to become
one of the best insurance and asset management companies
in the world.

The Board continues to place a strong focus on capital
management. Sun Life remains well positioned following the
implementation of the Life Insurance Capital Adequacy Test
(LICAT), which took effect in January 2018. The Company
maintains a strong balance sheet and capital ratio, supporting
an ability to invest in organic growth as well as consider
acquisitions that complement the Company's strategy.

A strong financial footing has also been the catalyst for
significant investment in raising Sun Life’s Client focus around
the globe. We are pleased with the intensity of progress on
this front, including digital transformation accomplishments
across the Company.

CHAIRMAN's MESSAGE

As part of Sun Life’s ongoing focus on diversity and inclusion,
we were pleased to see Sun Life named to the Bloomberg
Gender-Equality Index, the gold standard for organizations
around the world demonstrating their commitment to gender
equality in the workplace. The Board's oversight of diversity
and inclusion is part of the Company’s continuing focus to
increase talent in strategic areas such as data analytics and
digital innovation.

Your Directors remain unwavering in our commitment

to ensure Sun Life grows as a sustainable organization

that delivers long-term value to our Clients, employees,
shareholders and communities. In support of this focus,

we were pleased to see Sun Life recognized for the tenth
consecutive year as one of the Global 700 Most Sustainable
Corporations in the World.

I would like to take this opportunity to thank retiring director
Christopher McCormick for his outstanding contributions to
Sun Life’s Board over the past two years. We have welcomed
two new directors since our last annual meeting, James Peck
and Ashok Gupta, whose experience and knowledge make
them excellent additions to our Board.

On behalf of Sun Life's Board of Directors, thank you to our
shareholders and Clients for your continued confidence and trust
in Sun Life, and to our fabulous team of employees and advisors
for the passion and dedication they bring to Sun Life every day.

sbn~d- . G,

WILLIAM (BILL) D. ANDERSON

Chairman of the Board

Sun Life Financial Inc. 2018 ANNUAL REPORT 03



VALUE OF
NEW BUSINESS
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2018 was another year of positive results for Sun Life. We grew underlying net income by 16% to

over $2.9 billion, generated an underlying return on equity of 14.2% and increased the common share
dividend by 9%. The value of new business, which is the present value of future income from sales in
the current year, rose 19% over the prior year on strong sales, pricing and product mix actions. Our capital
position is strong, allowing us to invest in organic growth, pursue M&A opportunities that fit our strategy,
and manage a share repurchase program. Assets under management finished the year at $951 billion.

()

Of our four business pillars, Canada is our largest
and most established, with leading market
positions in group pensions, group benefits and
individual insurance. In 2018, we continued to
leverage our technology advantage with new
Client-friendly features in our mobile and online
apps. Our retail wealth business continued

to invest in new capabilities, including the
acquisition of Excel Funds, bringing new emerging
market funds to our Canadian Clients. Canada’s
future growth will come from doing more for
Clients, growing our distribution capabilities,
building more scale in our retail wealth business,
broadening and innovating within Digital Health
Solutions, and continued productivity gains.

2018 ANNUAL REPORT

< Up 19”in 2018

In U.S. Group Benefits, we generated significant
margin improvement as we substantially
completed the integration of the Assurant
Employee Benefits acquisition, and drove strong
results in our leading medical stop-loss insurance
business. In 2018 we acquired Maxwell Health,

a digital platform that makes it easy for plan
members to make good benefit plan enrolment
decisions, along with administration tools for
employers and brokers. Future U.S. growth will
come from continued sales success, continued
productivity gains, and from leveraging the
Maxwell Health platform to help plan members
make great personal choices, including closing
the insurance coverage gap.



Asia continues to be our fastest growing pillar, driven by a rapidly
growing middle class. Underlying net income from our seven
Asian markets have more than tripled over the past five years.
We resegmented our International high net worth insurance
business from the US. to Asia in 2018, and Asia’s underlying
net income grew to over $500 million for the first time. Future
growth in Asia will come from continued growth in the number
and quality of Sun Life advisors, increasing bank distribution,
increasing high net worth Clients and health product sales, and
from innovations like opening new distribution channels and
our telco partnerships in Southeast Asia.

Turning to Asset Management, MFS Investment Management
is our premier investment management firm, with US$428 billion
of assets under management at December 31, 2018. Like
other active managers, MFS saw net outflows due to Clients
shifting assets to alternative investments, annuitization, and
passive management. MFS continued to post strong investment
performance results; it continued to invest in expanding
institutional fixed income capabilities; and notwithstanding
slow downward fee movement, margins were stable through
business mix and careful management of expenses.

WE'RE
CREATING
PROACTIVE,
PERSONAL
AND RELEVANT
CLIENT
EXPERIENCES

For example, through our #1 Client-rated app in
Canadian financial services, Clients can submit
health claims in real-time, check investment
balances, make contributions, and connect with
their advisor on their mobile. They can even find,
book, and rate their dentist and other health
professionals. At Sun Life, we believe there is

By making it easier to do business with us, by
being more personalized and proactive with
Clients, and by resolving their problems better,
we believe Clients will do more business with us,
stay longer and refer more family and friends.

-
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We also continue to invest in Sun Life Investment Management,
our $66 billion alternative investments business. In 2018, we
announced an agreement to merge our real estate investment
manager, Bentall Kennedy, with GreenOak Real Estate, a firm
with multi-region capabilities in a broad range of investment
solutions, including the value-add sector.

I'm particularly pleased with the progress in our Client strategy, called Client for life.
This is a “movement” within the Company, an obsession that touches every corner
of our business, from Manila to Montreal, from investments to insurance, from call
centres to claims, and everything in between.

We continue to invest in growing and training our
more than 112,000 advisors around the world,
including more tools to help them connect and
be proactive with Clients. For example, Sun Life
advisors in Canada can now conduct meetings by
video if that makes it easier for Clients.

In most of our Asian countries, the financial needs
analysis, product illustration, application and
fulfillment is now a digital end-to-end process
that makes for an easier and more consistent
Client experience. In Hong Kong, Clients can have
claims paid within 24 hours and view their entire
family coverage and assets in one place. In the
Philippines, we collaborate with Lazada, the leading
e-commerce platform in Southeast Asia, where
three million Filipinos can now access affordable
Sun Life insurance at their fingertips.

tremendous value in financial advice from a

trusted advisor.
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WERE
BRINGING
OUR DIGITAL
STRATEGY
TO LIFE WITH
INNOVATIVE
PARTNERS
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Data is behind Ella, our interactive digital coach for benefits and pension plans. Imagine your child is turning
21 and you forgot she's about to drop off your benefits coverage at work. Ellas got your back, proactively
nudging you to ensure you have the family coverage you need. In 2018, we presented more than 10 million
digital nudges to plan members. As one outcome, Clients increased their additional in-plan deposits by
24% to over $900 million. Clients who were nudged by Ella show much higher Client experience scores.

Not all the changes are digital. We are systematically

rewriting every piece of Client communication
in plain language. In the United Kingdom, we
redesigned our Client communication materials
and received very positive feedback from Clients
on their improved readability.

An exciting part of our digital strategy is the
relationships we're building with technology and
innovation partners.

In the U.S., we launched our first product with
Collective Health — a Silicon Valley healthtech
partner that is producing some amazing results
as they manage employer health plans. Together,
we're fully integrating stop-loss protection with
an advanced workforce health management
platform for self-funded employers. Employers
benefit from financial protection from high-
dollar medical claims, along with seamless claim
reimbursement.

In 2018, we launched Lumino Health, Canada’s
premier online network of health resources, free
for all Canadians.

2018 ANNUAL REPORT

10 million

DIGITAL NUDGES

Leveraging the data we have on health providers like
dentists and physiotherapists, their relative costs, and
quality ratings provided by Sun Life plan members
(seven million ratings at last count), Lumino provides
health tips, valuable offers, health provider ratings
and price comparisons to help Canadians make
better health-care decisions. Between Lumino and
our group benefits app, we've seen over 3.5 million
searches so far for health-care providers. We're
excited about the potential new revenue streams
Lumino Health can create, by providing a frictionless
platform to connect consumers and health providers.

In Hong Kong, we invested in Bowtie Life Insurance
Company. It's the first virtual insurer approved
under the Fast Track pilot plan, launched by the
Insurance Authority of Hong Kong to fast track
applications for insurers operating purely online.



WE'RE ON Our ambition is to be viewed as one of the best Each of our four pillars is viewed as a leader
A JOURNEY insurance and asset management companies in in its respective area. Sun Life is viewed as a
TO BECOME the world, and we measure that in five ways: leader in Canada; MFS and Bentall Kennedy (and
ONE OF Cultivating top talent, wrapped in a unique soon to 'include Grgenng Re;l Estate) _are viewed
THE BEST and inclusive culture. During 2018, we as premier ;ompgtltqrs in their respectl've sectors;
continued to invest in talent through training, Olflr US bus'mess s viewed as a leader'm stop-loss,
. with increasing scale and momentum in Group
accelerated development programs, disciplined . .
recruiting and new programs focused on Beneﬁtg; and Sun Life is one ‘of the fastesif growing
. . . . . competitors among multinationals operating in Asia.
diversity and inclusion. Our culture is one reason
people are attracted to Sun Life: it's uniquely We deliver on our Purpose. Our Purpose is to
collaborative, inclusive, focused on external help Clients achieve lifetime financial security and
competition, and high performing. Our 2018 live healthier lives. We're doing well, but much
engagement survey score was 85%, above the work remains. We need to continue to improve the
norm for global financial services firms. quality of advice from Sun Life advisors and retain
i them longer. We need to make it even simpler to
Why has Sun Life been successful? buy life alfd health insurance. And we needpto close
We have a great four Piual' strategy,  the gaps in coverage that we know exist.
but the execution is all about Top quartile Total Shareholder Return. Over the
the PeOPle and culture. They are past five years, Sun Life’s Total Shareholder Return
pulling the oars hard, and they are  has averaged 7.7% per annum — top quartile
pulling the oars together. Eerformance among 20 gl.obal compeptors, anAd
1 among 11 North American competitors. This
Client scores in the top quartile of our industry. reflects strong growth in underlying net income,
We measure Client experience scores for averaging 13% per annum over the last five years,
ourselves and key competitors in each market an attractive dividend yield, and strong ROE, which
where we compete, and in 2018 our scores reached 14.2% in 2018.
increased again for the third year in a row. Our
2018 Client experience scores were top quartile
in seven of 11 key markets. We're working hard
on the other four markets.
WE'RE Underpinning our strategy is an enduring commitment to sustainability. We've been
SHAPING named one of the Global 100 Most Sustainable Corporations in the World for ten years
COMMUNITIES in a row, and we're included on the Dow Jones Sustainability Index (North America).
FOR Our sustainability strategy is making a difference where we live and work.
TOMORROW

We have set goals for reducing greenhouse gas
emissions by 2020 and 2030, and throughout our
operations, we're managing paper use and beefing
up technology like video and web conferencing,
which means less resources spent on travel.

We've made substantial investments in renewable
energy, including hydro, solar and wind farms, and
incorporate climate change considerations into
our investments in critical public infrastructure.
We've also increased our holdings in green

bonds in North America and Asia to more than
$480 million. An example is our purchase of
International Finance Corp’s Green Bonds, the first
of its kind in the Philippines.

Proceeds go to renewable energy, energy
efficiency and other climate-smart projects.

Diabetes research and prevention continues

to be at the heart of how we support healthy
communities. To date, we've pledged $25 million
to fight diabetes, including our Sun Life Dunk for
Diabetes promotion with the Toronto Raptors and
Boston Celtics basketball teams, and our January
Sun Life Resolution Runs across Asia that support
local diabetes charities.
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WE'RE
BUILDING
UPON OUR
TRUSTED
BRAND

WE'RE
EXCITED
ABOUT THE
JOURNEY
AHEAD
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Over generations, our business has grown and evolved, and now it's changing once
again. Looking ahead, you'll notice that our logo is bigger and bolder, and we will be
known as Sun Life, dropping the word “Financial”. This reflects that health, and helping
Clients live healthier lives, is now a key element of our Purpose.

When Sun Life's founders huddled around a
meeting table in Montreal in March 1865, they
aspired to create a life insurance company whose
North Star was all about providing financial
protection to ordinary people. Over 150 years
later, after two World Wars, a Great Depression,
a Great Recession and countless other world
events, that North Star is shining brighter than
ever. | think our founders would be proud of what
Sun Life has become, and would be thrilled to
see what lies ahead.

2018 ANNUAL REPORT

My sincere thanks to our shareholders for your
confidence in Sun Life. Thanks to our Board of
Directors for your wise counsel and unwavering
commitment to the Company’s success. Thanks
to our employees, advisors and partners, for your
enthusiasm and laser-like focus on our Client
strategy. And to our Clients, thank you for the
privilege of serving you, and we look forward

to being there for you in the moments that
matter most.

Moo

DEAN A. CONNOR
President & Chief Executive Officer
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Management’s Discussion and Analysis

February 13, 2019

A. How We Report Our Results

Sun Life Financial Inc. (“SLF Inc.”) is a leading international financial services organization providing insurance, wealth and asset
management solutions to individual and corporate Clients. Sun Life Financial has operations in a number of markets worldwide,
including Canada, the United States, the United Kingdom, Ireland, Hong Kong, the Philippines, Japan, Indonesia, India, China,
Australia, Singapore, Vietnam, Malaysia and Bermuda. As of December 31, 2018, Sun Life Financial had total assets under
management (“AUM”) of $951 billion.

SLF Inc. is a publicly traded company domiciled in Canada and is the holding company of Sun Life Assurance Company of Canada
(“Sun Life Assurance”). In this management’s discussion and analysis (“MD&A”), SLF Inc., its subsidiaries and, where applicable,
its joint ventures and associates are collectively referred to as “the Company”, “Sun Life Financial”, “we”, “our”, and “us”. Unless
otherwise indicated, all information in this MD&A is presented as at and for the year ended December 31, 2018 and the information
contained in this document is in Canadian dollars. Where information at and for the year ended December 31, 2018 is not
available, information available for the latest period before December 31, 2018 is used. Except where otherwise noted, financial
information is presented in accordance with International Financial Reporting Standards (“IFRS”) and the accounting requirements

of the Office of the Superintendent of Financial Institutions (“OSFI”).

We manage our operations and report our financial results in five business segments: Sun Life Financial Canada (“SLF Canada”),
Sun Life Financial United States (“SLF U.S.”), Sun Life Financial Asset Management (“SLF Asset Management”), Sun Life
Financial Asia (“SLF Asia”), and Corporate. Information concerning these segments is included in our annual and interim
consolidated financial statements and accompanying notes (“Annual Consolidated Financial Statements” and “Interim Consolidated
Financial Statements”, respectively, and “Consolidated Financial Statements” collectively) and this MD&A. Effective in the first
quarter of 2018, we transferred our International business unit from SLF U.S. to SLF Asia and comparable periods have been
changed to conform with the current year presentation.

i. Use of Non-IFRS Financial Measures

We report certain financial information using non-IFRS financial measures, as we believe that these measures provide information
that is useful to investors in understanding our performance and facilitate a comparison of our quarterly and full year results from
period to period. These non-IFRS financial measures do not have any standardized meaning and may not be comparable with
similar measures used by other companies. For certain non-IFRS financial measures, there are no directly comparable amounts
under IFRS. These non-IFRS financial measures should not be viewed as alternatives to measures of financial performance
determined in accordance with IFRS. Additional information concerning these non-IFRS financial measures and reconciliations to
the closest IFRS measures are available in section L - Non-IFRS Financial Measures in this document. Further additional
information concerning these non-IFRS financial measures and reconciliations to the closest IFRS measures are included in the
Supplementary Financial Information packages that are available on www.sunlife.com under Investors - Financial results & reports.

ii. Forward-looking Statements

Certain statements in this document are forward-looking statements within the meaning of certain securities laws, including the
“safe harbour” provisions of the United States Private Securities Litigation Reform Act of 1995 and applicable Canadian securities
legislation. Additional information concerning forward-looking statements and important risk factors that could cause our
assumptions, estimates, expectations and projections to be inaccurate and our actual results or events to differ materially from
those expressed in or implied by such forward-looking statements can be found in section O - Forward-looking Statements in this
document.

iii. Additional Information

Additional information relating to the Company can be found in the Consolidated Financial Statements and SLF Inc.’s Annual
Information Form (“AIF”) for the year ended December 31, 2018. These documents are filed with securities regulators in Canada
and are available at www.sedar.com. SLF Inc.’s Annual Consolidated Financial Statements, annual MD&A and AIF are filed with
the United States Securities and Exchange Commission (“SEC”) in SLF Inc.’s annual report on Form 40-F and SLF Inc.’s interim
MD&As and Interim Consolidated Financial Statements are furnished to the SEC on Form 6-Ks and are available at www.sec.gov.
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B. Overview

Sun Life Financial is a leading international financial services organization providing a diverse range of insurance, wealth and asset
management solutions to individual and corporate Clients.

Purpose and Ambition
Our Purpose is to help our Clients achieve lifetime financial security and live healthier lives.

Our ambition is to be one of the best insurance and asset management companies in the world. To achieve this, across each of the
four pillars of our business we aim to have:

* Top quartile Client scores relative to our competitors

» Each pillar of our business be viewed as one of the best in its market

* Top quartile total shareholder return

« Adisproportionate share of top talent, wrapped in an empowering culture

1. Strategy

We aim to provide outstanding value to our Clients. Our strategy places the Client at the centre of everything we do. We believe our
Client for life strategy and purpose, as described below, will allow us to gain a distinct competitive advantage to achieve our goal to
be a leader in each of our four pillars.

Digital, Data
& Analytics

A Leader in insurance and
Wealth Solutions in our
Canadian home market

A Leader in U.S. Group
Benefits

A Leader in global
Asset Management

A Leader in Asia through
Distribution Excellence in
Higher Growth Markets

Financial Talent &
Discipline Culture

Our Client Strategy

Our Client-centric strategy has five key areas of focus that we are pursuing across each of our four pillars. These areas of focus
define how we compete in our markets, extend our competitive advantages, fulfill our purpose and support our ambition to be one
of the best insurance and asset management companies in the world.

Client: Our Clients are at the centre of everything we do and we are focused on building lasting and trusted Client relationships by
providing quality products and services that deliver on our Purpose. We believe this allows us to maximize the value we provide our
Clients, and leads to better business outcomes for Sun Life Financial. We achieve this by:

* making it easier to do business with us

+ being more proactive in contacting and engaging with our Clients

» delivering consistently superior Client service

Distribution Excellence: Our Clients work with high-quality distribution partners who put them at the centre of what they do. Our
distribution partners will engage Clients where, when and how they wish, in a personalized and relevant way. We continue to invest
in our distribution capabilities, through digital channels and by enabling our advisors, agents, partners and brokers to deliver great
Client experiences and focus on meeting Client needs.

Digital, Data & Analytics: Our Digital, Data & Analytics capabilities are critical to both delivering value to our Clients and for
efficiency and effectiveness, while respecting our Clients’ privacy. As consumer preferences evolve and technological
advancements enable new possibilities and services, Sun Life Financial is investing in new capabilities across our businesses to
reach our Clients more effectively, drive efficiencies and explore new business opportunities. Our focus in these areas is to:

+ digitize current processes and interactions

* be more proactive, predictive and personalized with our Clients

» build and deploy new digital business models

Financial Discipline: Our continued financial and risk management prudence, efficient use of capital and strong execution will

support our medium-term financial objectives and also support us in meeting our aim of top quartile total shareholder returns while

maintaining a preferred risk and capital profile. Specific areas of focus are to:

» Deliver strong earnings growth and disciplined expense management to support the enterprise’s medium-term objectives.

» Create a culture of accountability, purpose and passion for long-term Client and business value embodied by all employees,
including a strong focus on efficient use of resources to drive top and bottom line growth.
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Talent and Culture: Delivering on our strategy will require that we maintain our focus on attracting, retaining and developing the
best talent, while also continuing to evolve our talent and culture to manage the increasing pace of change. Specifically, our talent
goals are to continue to:

« Attract a disproportionate share of top talent across our geographies, wrapped in an empowering culture.

* Build on our high performance culture and support and reward our diverse, talented workforce.

» Ensure that our focus on our Clients becomes deeply embedded in our unique and inclusive culture.

» Remain committed to the highest standards of business ethics and good governance.

Our four pillars

Our four pillar approach defines the businesses and markets in which we compete. In each of these pillars, we focus on creating
value for our Clients and shareholders in businesses that have strong growth prospects, favourable return on equity (‘ROE”) and
strong capital generation in attractive global markets.

Currently, in our four pillars we are:

A leader in insurance and wealth solutions in our Canadian home market

» a provider of products and services to over six million Canadians via our Group and Individual businesses that deliver value to
our Clients

« the largest provider of benefits and pensions in the workplace

» providing a wide range of wealth and insurance products to individuals via retail channels, including our leading Career Sales
Force

A leader in U.S. Group Benefits

» a provider of group life, disability, dental and vision insurance products, as well as a suite of voluntary benefits products that
meet Client needs

» amarket leader in Group Benefits, providing insurance solutions to employers and employees

» the largest independent provider of medical stop-loss insurance in the U.S.

A leader in global asset management
» a provider of investment products through MFS Investment Management (“MFS”) and Sun Life Investment Management
(“SLIM”) that deliver superior value to Clients through traditional active asset management as well as liability driven investing
(“LDI”) and alternative asset classes:
* MFSis a premier asset management firm offering a comprehensive selection of asset management products and services to
retail and institutional investors around the world
» SLIM is an institutional investment management business delivering customized LDI, alternative fixed income and real
estate solutions

A leader in Asia through distribution excellence in higher growth markets

» a provider of individual life and health insurance that delivers Client value in all markets

« aprovider, in select markets, of asset management and group retirement products and services

» operating across seven markets: Philippines, Hong Kong, Indonesia, Vietnam, Malaysia, India and China
» among the global leaders in providing life insurance solutions to international high net worth Clients

Underpinning our strategy is an enduring commitment to Sustainability
Sun Life Financial’s focus on advancing sustainability - centred around a vision of building sustainable, healthier communities for
life - is an important focus for our Company and is essential to our overall business success.

We define sustainability as taking accountability for our social, environmental, economic and governance impacts, risks and
opportunities, in ways that help to ensure our long-term ability to deliver value to our Clients, employees, shareholders and
communities.

Our company-wide sustainability strategy, approved by the Board of Directors, focuses on four key areas within which we continue

to deepen our commitment and strengthen our practices:

» Organizational resilience: We cultivate an organization that is competitive, forward-thinking, resilient and sustainable for the long
term, so we can continue to meet the needs of our Clients, who are at the centre of all that we do.

« Environmental responsibility: We are accountable for the impact of our operations on the environment, so we are consistently
taking steps to measure, manage and reduce that impact.

»  Community wellness: We believe that by actively supporting the communities in which we live and work, we can help to build a
positive environment for our Clients, employees, advisors and shareholders.

» Governance and risk management: We believe a well-run organization contributes to a stable operating platform for the
Company, and positions us to meet our obligations to stakeholders. Proactive risk management and a strong risk culture are
essential to our long-term success.

For additional information on our sustainability strategy, refer to our latest Sustainability Report, which can be found at
www.sunlife.com.
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2. Financial Objectives

The Company has outlined the following medium-term financial objectives:

Medium-term Four-year
Measure(!) financial objectives average(? 2018 results
Underlying EPS growth
Growth in EPS reflects the Company’s focus on generating
sustainable earnings for shareholders. 8%-10% 13% 17%

Underlying ROE
ROE is a significant driver of shareholder value and is a major focus
for management across all businesses. 12%-14% 13.0% 14.2%

Dividend payout ratio
Payout of capital serves shareholder value, based on
underlying net income. 40%-50% 41% 39%

(1) Underlying earnings per share (“EPS”), underlying ROE and the dividend payout ratio are non-IFRS financial measures. See section L - Non-IFRS Financial Measures. The
dividend payout ratio represents the ratio of common shareholders’ dividends to underlying net income. See section | - Capital and Liquidity Management - Capital in this
document for further information regarding dividends.

(2) Underlying EPS growth is calculated on a four-year compound annual growth rate. Underlying ROE and Dividend payout ratio are based on a four-year average of
2015 - 2018.

We have performed well against our medium-term financial objectives. Although considered reasonable by the Company, we may
not be able to achieve our medium-term financial objectives as our assumptions may prove to be inaccurate. Accordingly, our
actual results could differ materially from our medium-term financial objectives as described above. Our medium-term financial
objectives do not constitute guidance. Our medium-term financial objectives are forward-looking non-IFRS financial measures and
additional information is provided in this MD&A in the section O - Forward-looking Statements - Medium-Term Financial Objectives.

3. Acquisitions

The following developments occurred since January 1, 2018. Additional information concerning acquisitions and dispositions is
provided in our 2018 Annual Consolidated Financial Statements.

In December 2018, we entered into an agreement to merge Bentall Kennedy, our North American real estate and property
management firm, with GreenOak Real Estate (“GreenOak”), a global real estate investment firm. Sun Life Financial will acquire a
majority stake in the combined Bentall Kennedy and GreenOak entity that will be part of SLIM. The transaction is subject to
regulatory approvals and customary closing conditions and is expected to close in the first half of 2019. For additional information,
refer to Note 3 of our 2018 Annual Consolidated Financial Statements.

In January 2018, we acquired Excel Funds Management Inc. and Excel Investment Counsel Inc. (collectively, “Exce